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Source: World Economic Forum Identity in a Digital World A new chapter in the social contract 
(http://www3.weforum.org/docs/WEF_INSIGHT_REPORT_Digital%20Identity.pdf)





CITY OF ANTWERP: 

Distributed identity pilot

BRITISH COLUMBIA, CANADA: 

BC Services Card

T-AUTH, SOUTH KOREA: 

Telecom-based digital ID

AADHAAR, 

INDIA: 

Biometric 

Digital ID

WECHAT ID, CHINA: Mobile App-

based digital ID

itsme: SIM-(mobile) 

based digital identity

VERIME: Blockchain-based ID 

verification(cross-sector)

SINGPASS: 

digital ID for 

government 

services

FDA – Standardized device 

identifications throughout the 

supply chain

SWEDEN BANKID: 

Federated ID

SOFTBANK & TBCASoft, 

JAPAN: Blockchain ID Working 

Group (CBSG)

AUSTRALIA: Blockchain based 

digital ID for government services

Common Wealth Bank -

VISA: B2B Connect blockchain 

based digital identity for cross-

border payments

VERIFIED.ME, CANADA: 

SecureKey, banks collaborate on 

blockchain ID

NEW ZEALAND: 

DIA Digital ID, RealMe

DigitalID NZ (non-profit focusing on 

decentralized ID)

Delta Insurance & 

UK: NHS Blockchain-

supported Persona Care 

Record Platform 

PASSIVE VOICE 

AUTHENTICATION:

• Permata Bank, Indonesia 

U.S. Bank, TD Bank, 

HSBC, Santander

ROYAL BANK OF 

SCOTLAND, UK: Passive 

biometrics - behavioral

World  Economic Forum Known 

Traveller Digital ID pilot

THE MINISTRY FOR EDUCATION 

AND EMPLOYMENT (MEDE), 

MALTA: Blockchain credentials

Credit Union National 

Association: 

CHINA: Chinese banks leverage 

banks for invoice issuance, cross-

border loans, ID authentication 

processes4

https://www.youtube.com/watch?v=KpKhMaazuP4&feature=youtu.be




https://www.youtube.com/watch?v=r81Atqd2MM0
https://www.youtube.com/watch?v=QYy8a7HDJ0g
https://www.accenture.com/us-en/insight-blockchain-id2020






Financial 

Inclusion
Financial inclusion efforts seek to 

ensure that all households and 

businesses, regardless of income level, 

have access to and can effectively use 

the appropriate financial services they 

need to improve their lives. (CGAP)

Key Statistics

> Globally, $2B Adults have no bank account

> Financial Inclusion is most lacking in the Middle East and 

Sub-Saharan Africa

> Gender is also a strong factor in Financial Inclusion

> Financial Inclusion represents a large market opportunity 

for global financial institutions

Identity is key to  

financial inclusion by 

enabling trust

http://www.cgap.org/about/faq/what-financial-inclusion-and-why-it-important


https://youtu.be/bkvxYkeh71E




THANK YOU


