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FINANCIAL SERVICES INDU!
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CHALLENGE
INTENSE COM
DRIVEN BY¥
APPLICATIO
OF DATA.






WHERE THE UNBANKED LIVE
PERCENTAGE OF PEOPLE AGED 15 AND OVER WITH AN ACCOUNT AT A FINANCIAL INSTITUTION
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REDESIGN
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BEYOND THE PHONE
PORTABILITY AND LIFEST){R
CONVENIENCE.
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AMAZON DASH™




MAGIC BANDS™

INTEGRATING WEARABLES,
BEACONS, PAYMENTS AND
PERSONALIZED EXDESKNCES.
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EXPLORE CONVERSATI
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LOOK BEYOND
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BANKING’S
CALL TO ACTION

= Customer-centricity

= Data driven

= Design engineering

= Build digital-first

= Partner with leaders

= Contextual commerce
» Rethink distribution

= Agile and Flexibile




